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Institution:
Clackamas Community College
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English Department – Melissa Jones, Journalism

Type of Program:

Lower Division Collegiate

Course Description:  

This class introduces students to the fundamentals of journalism: news gathering, news writing style, interviewing, the laws of libel and the rights and responsibilities of a free press in a democracy. Students will learn about writing for different media, including print, blogs, documentary films and  radio. 

Course Objectives:

•
Emphasize the techniques used for capturing a story and photographs using information 

gathering techniques.

•
Foster an understanding of journalism ethics.

•
Introduce Associated Press Style and editing techniques.

•
Prepare students for interacting with sources.

•
Provide opportunities to write stories and photograph events on the college campus.

•
Discuss the rights and responsibilities of reporters in a democracy.

•
Explore the media’s rights to obtain public documents and attend public meetings.

Student Learning Outcomes:

Upon successful completion of this course, students should be able to:

1.
Write various styles of leads for different news stories.
2.         Copyedit stories according to A.P. style rules.

3.
Write a news story with multiple sources on deadline.

4.
Summarize the laws of libel.

5.
Plan, schedule and conduct an interview.

6. Obtain a public record for use in a news story.

7. Analyze a current news story and evaluate it for quality and balance.

Length of Course:
44 lecture hours

Grading Method:
Letter grade (A-F) or Pass/No Pass
Prerequisites:

None

Recommended:
Pass RD-090 or placement in RD-115; pass WR-095 or placement in 



WR-121.
Required Text:
 Inside Reporting, by Tim Harrower.
Major Topic Outline: 
1. News gathering techniques

2. Story idea generation

3. Journalism ethics

4. Associated Press style

5. Interviewing

6. News writing

7. Libel

8. Broadcast/Multimedia reporting

9. Public Relations

